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Der Tchibo Coffee Service wird mit Ihrer Hilfe und Ihrem Engagement
erfolgreich in die Zukunft gehen und wir bedanken uns schon jetzt bei

Ihnen allen fir Ihre Unterstitzung.

Mit herzlichen Gril3en,

| =

Peter Rikowski Dr. Friedrich Kroos Nicholas Snow
Geschaftsflhrer Geschaftsflhrer Geschaftsflhrer
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Tchibo Coffee Service will advance successfully in future with your help and

your commitment and we already would like to thank you for your support.

With best regards,
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Peter Rikowski Dr. Friedrich Kroos Nicholas Snow

Managing director Managing director Managing director
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PREAMBLE
THE FUNDAMENTAL RULES OF CONDUCT

Fair competition

Prevention of corruption and granting of undue advantages
Data protection

Safety and environmental responsibility

Social responsibility

Discrimination ban

Insider law

Protection of corporate property and business secrets
Protection of intellectual property

Avoidance of conflicts of interest — private activities
Truthful and complete accounting and taxes in compliance
with the law

Economical use of corporate resources

Representatives of the Company

APPLICABILITY AND IMPLEMENTATION
OF THIS CODE OF CONDUCT
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* Mitarbeiter” und ,Kollegen” wird als neutraler Begriff fiir Frauen und Ménner gebraucht.

Our business partners’, customers’, shareholders’, regulators’, the general
public's and other stakeholders’ trust in the responsible and lawful conduct
of all Tchibo Coffee Service employees is of paramount importance for our
Company’s reputation and success. We expect a high degree of social and
ethical competence from all our employees. These standards also apply
when selecting our business partners.

In order to strenghten the employees in their competences,
Tchibo Coffee Service is going to provide advice and proactive support.

We are obliged to the principle of the honourable Hamburg merchant, there-
fore responsible and lawful conduct should be a matter of course. The pre-
sent Code of Conduct therefore does not contain any new rules but rather
illustrates the requirements placed upon our behaviour in both the external
and internal discharge of our responsibilities. In this regard, the employees are
only responsible to the Company, not any individual, e.g. their line manager.

Observing the laws and regulations of the countries in which we operate

is our utmost priority. We will not engage in actions that might lead to a vio-
lation of laws, nor will we, through inaction, allow such laws to be broken.
Any exception is totally unacceptable, even if based upon conduct or cus-
toms customary in the trade or region.
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Furthermore, Tchibo Coffee Service is committed to the values recognised

in free democracies. Our business conduct is based upon the following
standards and guidelines in particular:

+ The United Nations' (UN) Declaration of Human Rights
http://www.un.org/en/documents/udhr/

+ The UN's Convention on the Rights of the Child
http://www.ohchr.org/en/professionalinterest/pages/crc.aspx

+ The Organisation for Economic Cooperation and Development’s
(OECD) Guidelines for Multinational Enterprises
http://www.oecd.org/dataoecd/56/36/1922428.pdf

+ The International Labour Organization's (ILO)
Fundamental Conventions
http://www.ilo.org/wcmsp5/groups/public/ed_norm/
declaration/documents/publication/wcms_095895.pdf

+ Guiding principles on business and humanrights
http://www.ohchr.org/Documents/Publications/
GuidingPrinciplesBusinessHR_EN.pdf
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We know that the ethical standards as expressed in local regulations vary
from country to country. If the regulations contained herein or international
law and conventions differ from local regulations, the stricter regulation
shall apply.

[tisimpossible to foresee every individual case or situation. This code is the-
refore kept general and universally applicable. It is not supposed to replace
detailed regulations or procedural instructions. It is rather to impart a clear
understanding of the principles and values applied at and by Tchibo Coffee
Service by mentioning the core elements of all employees’ individual and
corporate responsibility.
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1 GRUNDLEGENDEN FUNDAMENTA.
VERHALTENS- RULES OF

REGELN CONDUCT



Competition law provides for the safeguarding and maintenance of a free and
undiluted competitionin the interest of all market participants, in particular:

+ prohibition of collusive pricing, regional apportionment or
customers by competitors,
+ prohibition of abusing a market-dominating position.

Collusive conduct, informal talks or agreements that might effect or facilitate
arestraint of competition are also prohibited. When talking to competitors, it
is prohibited to exchange confidential information on prices and forthcoming
price changes or customer and supplier relations.

Fair competition also includes never offering or granting undue advantages
tothird parties, neitherin cash norin the form of other benefits. This also
applies to countries where different customs may hold.
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KORRUPTION UND
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PREVENTION OF CORRUPTION AND

QAN LING UF UNUUE ADVANIL

VBUT VON

Tchibo Coffee Service does not tolerate any corruption and granting of undue
advantages —regardless of what form it might take. In the context of our busi-
ness activities, no personal advantages may be demanded, accepted, offered
orgranted. If employees are faced with such an offer or demand, they have to

inform their line manager forthwith.

Presents andinvitations must never be accepted or given. The only exceptions
are occasional gifts giveninaccordance with a country’s customary rules of
politeness. The same applies to invitations. When in doubt, please consult
your line manager.

JALA
To us, protecting the personal data of our customers and employees and
complying with national, European and international data protection rules
goes without saying. We focus our activities on always processing personal
data only giving due consideration to individual interests and after assessing
all data protection risks. Our security standards strive in particular to prevent
unlawful use by unauthorised persons. Our business partners are also

subject to corresponding
obligations to handle such ?
data carefully. 7- 4



SICHERHEIT UND UMWELT- SAFETY AND ENVIRONMENTAL

AAN [WURIUN AESPUNMIE

The avoidance and safe containment of risks hazardous to man and nature
is an essential element of any responsible conduct. This applies to all parts of
our Company, particularly to product development, quality management and
technical service. Any cost and safety benefit analysis has to err on the side
of safety.

Compliance with all safety regulations is de rigueur, be they laid down by law,
issued by the authorities or part of our corporate guidelines. The safety regula-
tions always have to be applied, not only in one’'s own interest but also in the
interest of colleagues and the entire Company.

Everyoneisjointly responsible for the safety in their working environment. Al
employees are fully trained and instructed in matters of health and safety. We
believe that acting in an environmentally conscious manner is an ethical and
business obligation. By fulfilling that obligation, we are contributing to the pre-
servation of natural resources, the diversity of species and the protection of
our climate for generations to come and are safeguarding our own economic
efficiency and competitiveness. Compliance with the applicable environmen-
tal rules and policies is a fundamental requirement. Each business decision

we make takes environmental aspects into account.

We conduct our business and manage locations in a manner that avoids ad-

verse environmental impact or reduces it to the lowest possible level.
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SICHERHEIT UND UMWELT- SAFETY AND ENVIRONMENTAL

AAN [WURIUN AESPUNSIE

Each of us must act in a manner that is environmentally conscious. In order
for usto be able to meet that goal on a longterm basis, we offer education
and training programs.

We especially promote sustainable consumption by providing extensive
informational briefings to our customers and by certifying our products with
credible standards.

'll

Observing humanrights and fundamental social standards is the principle on
which any social existence is founded. Violating these rights and standards
contradicts this principle. This applies within our Company and also to our
cooperation with business partners. Allemployees are responsible for an
observance of all humanrights and fundamental standards in their responsi-
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bilities and sphere of influence.



DISCRIMINATION BAN 0

Allemployees and business partners have the right to be treated by their line

managers and colleagues in a fair, polite and respectful manner.
Discrimination based upon a person’s race, colour, nationality, descent, sex,
religion or creed, political leanings, age, disability, sexual orientation or other
personal characteristics, i.e. without any material reason, is prohibited.

We all must respect the personal dignity and beliefs of others. Any harass-
ment and any form of unwanted physical contact is prohibited.

Theinsider law prohibits the use of insider information — direct or indirect
—to gain personal advantage when buying or selling securities and the
unauthorised disclosure of such information.

Employees in possession of insider information about maxingvest ag,
Tchibo Coffee Service GmbH, Tchibo GmbH, Beiersdorf AG or other com-
panies with which an important transaction is being considered must not
buy or sell their securities (and derivatives) and not disclose such informa-
tion to third parties. This applies until such information is either no longer
relevantorin the
public domain. ?
TIc



PROTECTION OF CORPORATE
PRUPERTY ANU BULII

SCHUTZ VON FIRMENEIGENTUM
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Tchibo Coffee Service's property may only be used for business purposes. It
is everyone's responsibility to protect it against loss, damage or theft. Office
equipment, aids, commercial samples and Tchibo Coffee Service products

are also corporate property.

Business secrets and other confidential information have to be treated in

the strictest of confidence and protected from disclosure to unauthorised
persons. Employees who have access to business secrets and confidenti-
al information must not disclose these to third parties (including relatives
and friends) or use them for non-business purposes.

PROTECTION OF
\ AL |

i JPEH
Every one of usis responsible for Tchibo Coffee Service's intellectual property
and must do anything to protect Tchibo Coffee Service's patents, trademarks,
brands, know-how etc. against attacks or loss. This includes refraining from
any actions that might affect the prestige or value, in particular, of the brand

“Tchibo"and “Tchibo Coffee Service”. By the same token, we have to respect

&

the intellectual property of others.



AVOIDANCE 0
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VERMEIDUNG VON INTERESSEN-
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F CONFLICTS OF |

All of us have to inform our line manager or the HR department of any intended
acceptance of another company’s employment or directorship, a paid sideline
joborof the intention to start up an enterprise. This particularly applies to any
acceptance of a position in or a job for acompany with which Tchibo Coffee
Service has a business relationship or competes or might compete and in
relation to shares in such a company.

Conflict of interest between the professional responsibilities of an employee
and his or her personal interests have to be avoided. In their personal environ-
ment employees should also avoid any conduct that might contradict Tchibo
Coffee Service's interests. When giving their personal opinion in public, em-
ployees should not refer to their position at Tchibo Coffee Service.

There might also be conflicts of interest between Tchibo Coffee Service and
affiliated companies which must be avoided. All agreements and contracts
with affiliated companies have therefore to be drawn up in such a way as if
they were entered into with third parties. Any deviation requires the Managing
Board's consent and has to be reported to maxingvest ag to be included in the
dependent company report.
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E, WAHR- TRUTHFUL AND COMPLETE ACCOUNTING

N A\ AND AN N CUMPLIANGE WH B

BESETZESGEMISSE, LUCKENLOS

1 VIF BULHFURRUN
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The use of Tchibo Coffee Service's assets or money and the execution or trans-
actionsis only allowed if such transactions are properly posted and declared.

All entries in Tchibo Coffee Service's accounts and documents have to be truth-
ful, complete and exact and be done pursuant to general accounting standards.

Payment applications and payments may only be filed/effected in the interest
of the Company and only for legal purposes. They have to conform with the
respective payment documents.

The tax laws are to be complied with in every country.

SPARSAMER UMGANG MIT ECONOMICAL USE OF

NTERNERMENSRESSUURLEN JRPURALE RESUUK

Economical use of corporate resources goes without saying. Prior to any use
of resources it has to be checked if it is in Tchibo Coffee Service's interest. If
various solutions are conceivable and of equal value, the most economical
solution isto be implemented.
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Therules contained herein apply to all Tchibo Coffee Service employees world-
wide. Tchibo Coffee Service employees are asked not only to apply their literal
meaning but use their professional and ethical judgement to actin accordance
with what is at the heart of these principles in terms of corporate and individual
responsibility.

If there are separate guidelines in existence for individual departments or com-
panies, these shall apply in addition to this Code of Conduct. When in doubt,
stick to the stricter rule. A violation of this code may lead to actions under
employment law for allemployees, i.e. also executives. The Company Manage-
ment team ensures that the principles and ethical values contained herein are
conveyed to allemployees in an appropriate and ongoing way.

Allline managers with disciplinary subordinated employees have to act asrole
models, implement the Code of Conduct throughout the business and monitor
thatitis adhered to by all employees. Within their leadership responsibility all
executives are responsible for the full appreciation and observance of this code
by theiremployees.

Thisis a special responsibility and therefore an implicit term of any Tchibo
Coffee Service contract of employment. Periodically, these executives will be
asked to confirmthat they have understood and abided by the rules contained
herein and have reported all violations known to them and will ensure that their
employees adhereto the

Code of Conduct. ?



Allemployees are entitled and asked to report violations of this code or
Tchibo Coffee Service guidelines. The Company is fully committed to this
policy. Without any disadvantages for the reporting employee, breaches or
suspected breaches of the regulations may be reported at any time to the
Executive Board or any member of the Company Management team.

Furthermore, breaches of the regulations may not only be reported to the
workers’ council or a line manager but — also anonymously — at any time
to a whistleblower hotline. Any reported violations will be forwarded to the
Compliance Committee which will check them and instigate a clearly defi-
ned process that will lead to an appropriate solution.

No one will be held responsible for commercial disadvantages which relate
to the observance of this code.
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